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MASTER OF ARTS
IN COMMUNICATION AND JOURNALISM (MACJ)

Syllabus

Of the 20 elec�ves students can choose any 5.
Chosen elec�ve course will be offered only if 

there are a minimum of 10 students op�ng for it.

Semester I Semester II

Semester III

Semester IV
• Social Science Research Design
• Perspec�ves on Communica�on
• Disserta�on

• Communica�on Theory
• Media Economics
• Repor�ng and Edi�ng
• Media Cri�cism

• Introduc�on to Television Studies
• Introduc�on to Film Studies
• Introduc�on to Media Research
• Ethics, Cons�tu�on and Media Laws

• Public Rela�ons in the
   Private and Public Sector
• Media Management
• Media Advocacy
• Sports Journalism
• Audio - Visual Produc�on and 
   Post Produc�on
• Documentary Film Making
• Mul�media Produc�on
• Storytelling for Children
• Interpersonal Communica�on
• Interculture Communica�on

• Cultural Studies and Media
• Poli�cal Communica�on
• Video Games and Media
• Concepts of Storyboarding
• Family Communica�on
• Religion, Culture and 
   Communica�on
• Digital Media Marke�ng
• Basic Course for Indian Sign            
   Language Communica�on
• Media and Disability
   Communica�on
• ConflictCommunica�on

MASTER OF ARTS
IN ENTERTAINMENT, MEDIA AND ADVERTISING (MAEMA)

SPEACIALIZATION IN 
FILM AND TELEVISION

SPEACIALIZATION IN ADVERTISING 
AND MARKETING COMMUNICATION

SPEACIALIZATION IN ADVERTISING 
AND MARKETING COMMUNICATION

Semester I Semester II
• Overview I: Print, Radio, Television    
   and Adver�sing
• Overview II: Film, Digital, Events,   
   Gaming and Anima�on
• Media Communica�on Theories
• Media Management

• Introduc�on to Media        
   Research
• Media Marke�ng (IMC)
• Media Finance and Accoun�ng
• Entrepreneurship, Innova�on   
   and Media Laws

Semester III

SPEACIALIZATION IN 
FILM AND TELEVISION

Semester IV

• Broadcast Business Management
• Film Produc�on and 
   Content pipeline
• An Orienta�on to New 
   Media Technologies
• Television and Radio
   Produc�on and programming
• Film Distribu�on and Marke�ng

• Media Research Analy�cal 
   Skills
• Business Plan and
   Nego�a�on Skills
• Disserta�on / Field Project

• Media Research Analy�cal 
   Skills
• Digital and Social
   Media Adver�sing
• Disserta�on / Field Project

• Account Planning and 
   Management
• Consumer Behavior 
• Management: Events and Live     
   Media
• Adver�sing Agency Structure
   and Management
• Media Planning and Buying

Syllabus

Email id:
kccbmm@gmail.com

massmedia@kccollege.edu.in
Churchgate Campus: 022-66981000
Colaba Campus: 022-22826122

Contact Numbers:

COURSES OFFERED

DEPARTMENTAL ACTIVITIES Academic

Cer�ficate Courses

• Bachelor of Arts in Mul� - Media and Mass Communica�on                 
   (BAMMC)
• Bachelor of Arts in Film, Television and New Media Produc�on          
   (BA-FTNMP)
• Master of Arts in Communica�on and Journalism (MACJ)
• Master of Arts in Entertainment, Media and Adver�sing (MAEMA)     

Orienta�on Programme , C3 Series (Courses, Careers and 
Challenges) , Media Fest – Kiran Blitzkrieg, Industrial Visits, 
Roll. Take. Turn. - Documentary Films Screening, 
Media Summit - Interna�onal Media Conference.

www.kccollege.edu.in/pdf/Cer�ficate%20Courses%202020-21%20up-
dated.pdf




